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Color Advertising 
Adding color to your advertising makes either the 
business name and/or a logo stand out from the rest of 
the ad copy. The example below shows how changing 
the color of the name of the business or logo affects the 
look of the ad.

Logos or color photographs demand visual attention. 
Businesses will appreciate the opportunity to feature full 
color images as part of their advertising.

The following examples illustrate the increased profit your organization will 
realize with the simple addition of color in your ads.

	 Per Ad Income: 	 $	 85.00
		  Ad Rate	 $ 	 50.00
		  Logo (NEW LOGOS ONLY)	 $ 	 15.00
		  Color Charge	 $ 	 20.00

	 Per Ad Expense: 	 $	 36.25
		  Set Up	 $	 6.25
		  Logo (NEW LOGOS ONLY)	 $ 	 15.00
		  Color Charge	 $ 	 15.00

	 Profit Per Ad 	 $	48.75

	 Per Ad Income: 	 $	125.00
		  Ad Rate	 $	 50.00
		  Logo (NEW LOGOS ONLY)	 $	 15.00
		  Color Charge	 $	 60.00

	 Per Ad Expense: 	 $	 36.25
		  Set Up	 $	 6.25
		  Logo (NEW LOGOS ONLY)	 $	 15.00
		  Color Charge	 $	 15.00

	 Profit Per Ad 	 $	88.75

	 Color in a Directory Ad
	 Per Ad Income: 	 $	 30.00
		  Ad Rate	 $	 20.00
		  Color Charge	 $ 	 10.00

	 Per Ad Expense: 	 $ 	 6.20
		  Set Up	 $	 1.20
		  Color Charge	 $	 5.00

	 Profit Per Ad 	 $	23.80

For More Information on How to Add Color To Your 
Calendar Contact Your Local Sales Representative.

The color advertisements used in this material are from The Hermantown 
Fire Department Fire Prevention Calendar, 2011, Hermantown, MN. 
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It’s simple and effective. It allows your advertisers to stand out from the crowd. You realize greater profit with every color ad.

South Metro Realty
Debbie Zellner

Realtor®, GRI, Manager,
Broker, CNS

612-280-9105 Mobile
507-744-4123 Fax

Debbie@DebbieZellner.com
www.DebbieZellner.com
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3 AUTOMOTIVE
Mike’s Garage  . . . . . . . . . . . . . . . . . .413-5890
Z’s Towing  . . . . . . . . . . . . . . . . . . . . .441-3420

BAKERY
Old Firehouse Bakery . . . . . . . . . . . . .441-4500

CONSTRUCTION
JR’s Excavation  . . . . . . . . . . . . . . . . .443-DIRT

CONVENIENCE STORES
Marty’s Pit Stop . . . . . . . . . . . . . . . . .443-6978


